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$42M in VO
no waste
of energy

By Justin Rubner
STAFF WRITER

For some time, New York-based
financial services giant Citigroup Inc.
has been on 2 nationwide hunt.

Thetarget: an environmentally friendly
and economically viable solution to a
problem the bank believes has been long
overlooked — what to do with the thou-
sands of tons of sludge produced by the
nation’s wastewater plants every day.

Now the company believes it’s found
the answer in Atlanta-based EnerTech
Environmental Inc.

Citigroup’s new sustainable devel-
opment investments group has led
a 542 million venture investment in
EnerTech,whichhasdevelopedaprocess
that converts sludge into energy.

> See ENERGY, 13A

Top political
leaders back
College Hall

By Rvan Mahoney
STAFF WRITER
Several of the same leading politi-
cians who teamed up to pursue the
NASCAR Hall of
Fame say they want
to bring the College
Football Hall of
Fame to Atlanta from
South Bend, Ind.
Topping the listare
Mayor Shirley Frank- -
lin, who “would love Frankiin
tohavethehallcome T
to Atlanta,” accord-
ing to her chief of staff; and House
Speaker Glenn Richardson, R-Hiram,
» See COLLEGE HALL, 29A

oundation

A total of $19 million =

in charitable grants from _
Arthur Blank’s foundation backs
early education, various causes

By John Manasso
STAFF WRITER

ut of all of the initiatives that the

Arthur M. Blank Family Foun-

dation supports, none are more

dear to Stephanie Blank than
the foundation’s grants to its “Better
Beginnings” program.

The program supports community
efforts to help children from birth through
5 years of age get a healthy start in life,
and in the fourth quarter of 2007 the foun-
dation made $830,000 of its $2.7 million in
grants to Better Beginnings initiatives.

In fact, Blank, the wite of former The Home
Depot Inc. CEO and co-founder Arthur
Blank and one of the foundation’s frustees,
has said she might even make a personal
appearance at the state Capitol during the
current legislative session to lobby on behalf
of a bill that would expand early childhood
education. (Laws governing 501 (c)3 organi-
zations prevent people associated with them
from lobbying in an official capacity.)

“Better Beginnings is of particular inter-
est for laying the foundation for a child
that sets up everything for life,” Stephanie
Blank said. “It's much easier to do things in
elementary, junior and high school and it's
more cesteffective, as opposed to correct-
ing problems that might arise later on.”

The initiative is just one among a handful
of programs and dozens of community

efforts the Blanks’ foundation supports. e it

JOANN VITELLI

champions children

i

A total of $600,000 over two years went  Wellschooled:
to Quality Care for Children to support

> See FOUNDATION, 14A

Stephanie Blank, Arthur Blank's wife and a trustee of
his Family Foundation, and Penny McPhee, the foundation’s president, are
committed to improving early childhood education in the state of Georgia.

Home saleshave dropped 27.9 percent,
said Bob Salomon, Ashton Woods chief

The nation’s housing crisis is hitting  financial officer.

home for Atlanta-based home builder
Ashton Woods USA LLC.

Sales and revenue are down sharply.
The company has cut staff, reduced
land inveniory and is re-evaluating the
kind of houses it builds.

Ashton Woods reported a $25.7 million
loss in the first half of its fiscal year.

To weather the housing storm in
Atlanta and elsewhere, company Pres-
ident and CEQ Torn Krobot said home
builders are going to have to change
their strategy.

“The key is to manage the business
based on the amount of business that
you have,” he said. “You need to change

Flat sales:
Ashton Woods
USA, which

is developing
Flats of West
Village in
Vinings, has
seen company
sales drop
27.9 percent,
and has had
to cut staff by
40 percent.

Builder trying to weather housing storm

STAFF WRITER

your strategy. You need to redesign
your product.”

For a long time in Atlanta, and in
other markets, the houses just kept
getting bigger and bigger, and so did
the price tags, Krobot said.

“We probably need to downsize
the homes, make them smaller, and
value-engineer that home,” he said,
explaining homes with 22-foot ceilings

> See BUILDER, 21A







